
Newly Merged CNSI and Kepro
Raise  $50,000  in  Holiday
Match  Campaign  to  ‘Be  the
Light’  of  Hope  in  Fighting
Hunger

Newly Merged CNSI and Kepro Raise $50,000 in Holiday Match
Campaign to ‘Be the Light’ of Hope in Fighting Hunger

Company match donated to No Kid Hungry in the U.S. and SMILE
Foundation in India

McLean, VA, February 28, 2023 – CNSI and Kepro, a newly merged
leading healthcare technology solutions and services company,
raised $50,000 to fight hunger over the December holidays in
the U.S. and India. The funds were raised as part of the
company’s “Be the Light” employee-employer match campaign to
support the global communities where we live and work.

Company employees were invited to be the light of hope against
the  darkness  of  hunger  by  donating  cash,  food,  and/or
volunteer  time  to  a  community  food  bank  or  hunger  relief
organization of their choice. The company committed to a one-
for-one match of logged donations and assigned a dollar value
for  each  logged  volunteer  activity.  Match  dollars  were
designated to support No Kid Hungry, a national U.S. campaign
run by Share Our Strength that works to end child hunger, and
SMILE Foundation’s “Plate Half Full” campaign, which provides
midday meals for impoverished children in India.

Over the two-week campaign, employee participation supported
hunger relief organizations across 29 U.S. states and the
District  of  Columbia  and  in  multiple  locations  throughout
Tamil Nadu, India.
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“Giving back to our communities has long been at the heart of
both CNSI and Kepro’s values, first as individual companies
and now as one,” said Todd Stottlemyer, CEO. “Our employees
truly embraced this campaign to support hunger relief and
education, as they recognize that feeding children’s stomachs
is essential to educating their brains for future well-being
and success.”

The year-end campaign, an annual event for CNSI in years past,
was the first all-employee activity for the newly combined
company. CNSI and Kepro merged on December 1, 2022.

 

About CNSI and Kepro:

CNSI and Kepro merged in December 2022 to help government-
sponsored  healthcare  agencies  and  payers  expand  healthcare
access, enhance quality, improve health outcomes, and lower
costs through the company’s clinical services and provider
management,  health  claims  and  encounter  processing,
interoperability, and health analytics services and solutions.
Co-headquartered  in  McLean,  Virginia,  and  Nashville,
Tennessee,  we  align,  build,  and  manage  innovative,  high-
quality, cost-effective solutions that help clients achieve
their mission, enhance business performance, and reduce costs,
and we provide technology-enabled services that help priority
populations remain in the home or community of their choice.
The company will rebrand in 2023 under a new name.

Learn more at www.cns-inc.com | www.kepro.com.
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